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[bookmark: _GoBack]Amazon Inc. is one of the most successful online marketers, not only in the U.S. but world over. This company has a definite advertising strategy that was developed and named as the Amazon Advertising Platform. The website address to this platform is https://services.amazon.com/advertising/overview.html. It is a demand side platform (DSP) as it enables the company advertisers reach the company and as well as other advertiser audiences on the company’s attached apps and sites, all over the internet and across all devices (Amazon.com). 
Specific strategies that Amazon has put in place; the company has connected with customers in their entire purchasing journey. Through their approach, customers at all levels have been reached to and allowed to engage with the brand. This has been possible through creative and active messaging at right times in all apps and sites. Also, the company has invested on unique and high quality commodities. The Amazon Advertising Platform which is demand oriented, has programmes to deliver ads across the company operated sites and mobile apps, e.g. the IMDb. This is also done cross publisher sites via direct inventory from the company publisher services and 3rd part exchanges. And the audience is the company measure of success. This depicts the company performance in the entire advertisement programme. The use of unique services such as rand halo conversions helps the company understand how its campaigns brought about results across the entire brand portfolio (Oravec, 2017). 
The advertisement plan targets high sales by engaging buyers at every stage of their buying process – a wrap up of awareness creation all the way to purchasing. The use of ads on is usually strategic – they are made to appear right where the clients or customers will see them. For instance, Amazon ads appear the first pages of search results as well as in detailed pages. 
First, Amazon considers the business goals at hand, company strengths, challenges among other factors so that they do not get a miss. This demands for a results-oriented pan which will maximize on the internet marketing returns. A combination of internet marketing mediums is done, e.g. social media, SEM, SEO that will be effective. To ensure a full service of the internet marketing consultancy, the company will allow for further company data analysis so as to refine the advertisement program that is most suitable. This assures the company of long term service and a full growth engagement (Oravec, 2017). 
Therefore, the strategy consulting firm answers the following questions as the concern it implicates. What type of competitors does the company have and how should they responded to, the mode that the company should use to identify what clients think about the platform to be put in place and how it relates to competition, whether to equip the company website before an internet advertising plan or afterwards. 
	Strategy is prioritized when it comes to internet marketing. Zephoria is a consultant in digital marketing, whose strategy is discussed plainly in the subject. However, some of the services that it offers and which are not related to content are discussed hereafter. The analysis it does to the client is exquisite and does not help, largely. Analyzing competitor reports is ideal, but company traditions may not be of much help. Trying to understand what works for the company is internal to the client. The work of the strategy firm should also be based on productivity and not dwelling on the unnecessary. 
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